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Connect with over 15,000 security industry buyers this 
September (subject line)

More than 15,000 security industry buyers will be attending 
the 62nd Annual ASIS International Security Expo this 
September—executive-level decision makers from over 85 
countries and all 50 states, each planning to invest an average 
of $3,000,000 on security products and services.

The question is, will they find (company name) there?

Face-to-face, high-impact lead generation
Exhibiting at ASIS 2016 will give you direct access to 
your most valuable target markets and the opportunity to 
personally connect with thousands of key prospects.

According to an independent audit by BPA Worldwide: 

• 91% of ASIS attendees are involved in the buying process, 
with 86% made up of top-level decision makers and hard-
to-reach executives. 

• 67% are seeking new suppliers. 
• 21% are planning to spend more than $5,000,000, 20% are 

planning to spend $1,000,000 to $5,000,000, and 59% are 
planning to spend at least $500,000 on security solutions 
this year.

“From the opening bell we’ve been extremely busy. At other 
shows we normally give away 50 brochures over the course of 
three days. We gave out 125 brochures before lunch on the first 
day. The traffic has been remarkable. The interest has been 
great. We’re just really happy to be here.” 
Bob Bradshaw, Special Ops Bunker

Let us help you understand all of your options
We want to help make exhibiting at ASIS 2016 as profitable 
and efficient as possible. To learn about exhibitor packages, 
booth availability, and additional promotional opportunities 
to help you connect with your ideal target market, call 
(salesperson name and contact information).

Don’t miss this opportunity to join over (#) vendors 
representing the future of government, commercial, and 
home security.

Lead Generation Email

Recent Writing Samples
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With the agricultural marketplace, political climate and 
legal landscape in a constant state of change, the only way to 
ensure the sustainability of farming for future generations is 
to come together as one community — as one voice.

Supporting this community of owners, families, employees 
and suppliers has always been the mission of Western 
Growers. By attending our 91st Annual Meeting, you’ll have 
the opportunity to connect face-to-face with your peers and 
learn from industry leaders about the key issues affecting 
agriculture today, including upcoming political changes, 
immigration policy and its impact on your workforce, 
advancements in farming technology and management of the 
resources essential to your profitability. 

Featured events include:

• The Criminal Liability for Food Safety Violations workshop, 
addressing the Yates Memo and offering strategies for 
dealing with increased criminal liability in the fresh produce 
industry.
• The Innovation Arena workshop, introducing you to the 
cutting edge of agricultural technology designed to help you 
produce food more efficiently and profitably.
• The Political Action Committee (PAC) lunch, featuring 
keynote speaker Jim Nicholson and his political insider’s view 

on the eve of one of the most controversial elections in recent 
history.
• Top Chef, the Hawaiian-Style Family Games and shotgun 
golf outing, all offering fun opportunities to develop new 
industry contacts.
• The 2016 Award of Honor Dinner, recognizing recipients 
Miles and Garland Reiter, and featuring world-renowned 
impressionist, comedian and singer Jeff Tracta.

This year’s Annual Meeting will take place at the beautiful 
Grand Hyatt on the island of Kauai in Hawaii, offering 
stunning views from elegantly designed guest rooms, a 
world-class spa and a championship golf course. 

The future of agriculture is only as strong as our combined 
commitment to the farming community. Attending the 91st 
Western Growers Annual Meeting is an investment in that 
future and the families we feed.

Event Landing Page
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Criminal Liability for Food Safety Violations

The September 9, 2015 DOJ Yates Memo proposed legal 
changes affecting individual accountability for corporate 
wrongdoing, and aimed to increase criminal exposure for 
executives across all industries, including the fresh produce 
industry. 

The Criminal Liability for Food Safety Violations workshop 
will address your concerns and offer critical insight to help 
you navigate this new legal climate. 

Topics covered include:

• How the Yates Memo increases criminal exposure for 
executives. 
• Steps that you and your organization can take to limit your 
risk.
• Strategies for dealing with the proposed legal changes.
• How the FDA and the Department of Justice decide to 
pursue criminal liability without fault.
• The potential for criminal exposure to expand under the 
FDA’s new FSMA.

PAC Lunch

Support the Western Growers Political Action Committee 
by attending the PAC Lunch, featuring former ambassador, 
presidential cabinet member and politician, Jim Nicholson. 
Jim will make the end of an exciting presidential campaign 
season even more interesting as he shares his unique insight 
on the eve of the most controversial election in recent history.

Nicholson’s distinguished career includes high-ranking 
positions in government, serving as secretary of the 
Department of Veterans Affairs from 2005 to 2007, U.S. 
ambassador to the Holy See, and chairman of the Republican 
National Committee from 1997 to 2001. 

Nicholson currently serves as senior counsel at the law 
firm of Brownstein Hyatt Farber Schreck, LLP. His practice 
includes counseling clients in public policy, health care, state 
and federal regulatory law, international relations, real estate, 
oil and gas, and alternative energy.

Event Landing Pages
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Get a sneak peak at the future of agricultural technology 
(subject line)

The Innovation Arena workshop at this year’s Western 
Growers Annual Meeting will introduce you to cutting-edge 
technological innovations and specialized services designed 
to help you manage scarce resources, overcome intense 
regulatory and marketplace pressure, and deliver higher 
quality produce.

Select tech companies and entrepreneurs will showcase new 
offerings in agricultural technology before a panel of Western 
Growers judges. Audience participation is encouraged, as 
attendees of the workshop will help determine the winners.

Join your community of agricultural owners, families, 
employees and suppliers to contribute your feedback and 
preview the future of agricultural technology and services. 
Your input will help us determine the top agricultural 
innovations to focus on for the future.

To register or learn more about other featured events, please 
visit www.wga.com/annual-meeting. Registration slots and 
hotel rooms traditionally go quickly, so make sure to register 
and book your hotel room today. 

The Western Growers 91st Annual Meeting will take place 
November 6-9 at the beautiful Grand Hyatt on the island 
of Kauai in Hawaii, offering stunning views from elegantly 
designed guest rooms, a world-class spa and a championship 
golf course. 

Western Growers 91st Annual Meeting, November 6-9
Grand Hyatt Kauai Resort and Spa
1571 Poipu Road
Koloa, HI 96756

Event Promotional Email
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Website Redesign Project

At College of The Albemarle (COA), we’ve always been much 
more than campuses, courses, degrees and certificates. Our 
real passion is transformation: of our students as you achieve 
your dreams and of ourselves as we grow to better serve our 
communities.

We all have a tremendous spark of possibility glowing within 
each of us. For many students, that light may feel hidden 
behind layers of doubt. At COA, you’ll find the support you 
need to break through and reach your full potential. Teachers, 
friends and mentors, here to help introduce you to a whole 
new world of possibilities. We know this because we’ve heard 
the stories, witnessed the talent and shared in the success of 
our students time after time. 

COA is North Carolina’s first community college, with 
four campuses across seven counties, excellent educational 
programs and a strong tradition in the Albemarle region. 
Above all, we’re a catalyst for transforming lives. We’re here 
to tell our story and share how the transformational power of 
the COA experience can help you succeed.

No matter your background, whatever your goals, at College 
of The Albemarle, you will transform your tomorrow.

Welcome!

http://marcusschaller.com
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Thank you for your interest in Valley Health Wellness 
and Fitness Center. A corporate fitness membership with 
VHWFC is a great way to lower the cost of membership for 
your employees, making it easier for them to invest in their 
own health and fitness.

Corporate fitness memberships include:
 
■ Free enrollment ($85 savings)
■ Reduced monthly dues of $45 for a month-to-month 
membership
■ 10% discount off massage, personal training, and pro shop 
merchandise (restrictions apply)
■ Employee usage reporting upon request (quarterly)
■ Full access to all club amenities, including:

• Complimentary fitness assessment, exercise 
orientation, and follow-up session
• 25-yard lap pool and warm-water therapy pool
• State-of-the-art weight training and cardiovascular 
equipment
• Indoor walking/jogging track
• Two fully equipped group exercise studios with over 90 
weekly classes including TRX, cycling, and yoga
• Personal training with degreed, nationally certified 
trainers, massage therapy, child care, and swim classes 
available (additional fees apply)

• Spacious locker rooms with digital locks, towel service, 
hair dryers, swimsuit dryers, and separate women’s/men’s 
steam room and sauna

VHWFC corporate fitness memberships are available 
to organizations that meet at least one of the following 
requirements:

1. Establish and maintain a minimum of 25 employee 
participants OR

2. Employ at least 10 people AND 
• Pay at least 50% of each employee’s/member’s monthly 
dues OR
• Pay each employee’s/member’s monthly dues via 
payroll deduction OR
• Have a signed agreement with Valley Health Wellness 
Services to provide corporate wellness services to their 
employees

To learn more or discuss how your organization can take 
advantage of this cost-saving program, please contact 
_________ at _________________ or _____________.

/HDG�)XOıOOPHQW�(PDLO
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The real reason why your home didn’t sell

Dear ____,

There’s one reason why your home didn’t sell, and it wasn’t 
bad luck, timing, or even overall market conditions. It didn’t 
sell because it wasn’t marketed properly to compete against 
the hundreds of other homes for sale in your area. 

Marketing a home the right way means making it stand out 
from the crowd by doing three things really well…

1. Pricing your home based on the current reality of the 
marketplace—finding the balance between achieving the 
highest sale price possible while remaining competitive with 
other listings.

2. Staging your home to maximize its visual appeal, both in 
person and online. Real estate is all about the eyes and the 
heart, and homes that don’t look great are often ignored.

3. Promoting your home in a way that cuts through the 
clutter by connecting with more buyers and allowing them to 
experience its unique character and amenities.

Let me share my plan to help make your home stand out in 
today’s constantly changing market. I’ve listed and sold over 
1,100 properties in the Winchester area over the past 27 
years, and can help you price, stage, and promote your home 
in a way that connects with the right buyer at the right time.

To arrange a no-obligation introductory appointment, call 
540-974-6633 or email me at dallascroft@mris.com. I look 
forward to hearing from you.

Best regards,

Lead Generation Letter
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Take the guesswork out of your next move

Dear ____,

Happy anniversary! We hope that you’re still enjoying your home, but 
if you are considering a change, we wanted to let you know that we’re 
here to help make that transition as easy as possible for you. And we’ll 
start by helping you answer the most important question of all…

Can I afford to move?

Before you can find that perfect new home or make plans to relocate, 
you need to fully understand the financial implications of a move. 
Figuring out whether you can make a comfortable transition comes 
down to knowing the answers to three very important questions.

1. How much would my home sell for in today’s market?
2. What do I need to fix or update to get the highest sales price 
possible?
3. What exactly will it cost me to sell my house, find my next home 
and complete my move?

We created the TeamEdge Moving Guide to give you the answers you 
need for a stress-free move. This personalized, 5-point action plan 
includes:

• A comprehensive home valuation and local market analysis to 
give you a clear picture of the true value of your home. 

• A detailed staging and repair plan to help maximize the sales price 
of your home by focusing on the things that buyers want most.

• A step-by-step selling plan to help you easily navigate the selling 
process—pricing and listing your house, attracting the right buyer, 
closing the sale, finding your next home, and making a smooth 
transition after the entire process is complete.

• A detailed mortgage assessment by one of our lender partners to 
help you understand exactly how much new home you’ll be able 
to afford.

• A preferred vendor contact list of high quality movers, home 
repair and other service providers to help make your move as 
smooth as possible.

The TeamEdge advantage
Staying in touch with and assisting clients like you is our #1 priority 
and the most rewarding part of what we do. We’re here to be your go-
to resource for anything related to your home, from sharing strategies 
to protect your investment, to helping you manage the logistics of a 
move. It’s that dedication to our clients that’s helped us sell over 250 
homes since 2010.

Request your TeamEdge moving guide today
Getting your TeamEdge Moving Guide is easy. Simply return the 
enclosed checklist or visit Ask4TeamEd.com/movingguide to help us 
accurately assess your home’s current value. Or if you’d prefer, call us 
at (540) 450-0877 or email us at Ask4TeamEd@mris.com. We look 
forward to hearing from you!

Best regards,

Lead Generation Letter
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Hello, this is (name) calling from ASIS International. Time 
is running out to reserve your booth space and connect with 
more than 2,200 security and law enforcement professionals 
at ASIS NYC on April 27th and 28th.

Exhibiting at ASIS NYC gives you direct access to hundreds 
of pre-qualified decision makers, 81% with annual security 
budgets of up to 5 million dollars.

Attract high-value sales leads, network with industry leaders, 
attend exhibitor educational sessions, and take part in a 
special luncheon honoring U.S. Secretary of Homeland 
Security Jeh Johnson.

See why over 95% of recent ASIS NYC exhibitors say they 
met or exceeded their objectives. Call (salesperson name and 
contact information) to discuss exhibitor packages, booth 
availability, and additional promotional opportunities to help 
you connect with your ideal target market. 

That number again is (contact number), or visit 
asisonline.org/nycexpo. 

Lead Generation Prerecorded Call Script
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College of The Albemarle (COA) — a four-campus community 
college in northeastern North Carolina — began a rebranding 
campaign in the fall of 2015. In June 2016, we launched 
our new website with the help of writer and editor, Marcus 
Schaller.

We reached out to Marcus with the hope that he might join 
us in our three-month project of revising more than two 
hundred pages of web content. Due to COA’s diverse audience, 
we needed a writer who excelled in creating a consistent tone 
and in organizing text for usability, plus who understood 
the importance of optimizing content for search engines and 
users.

Marcus also helped us write meta descriptions for our web 
pages and images in WordPress and improved our in-house 
style guide.

Marcus exceeded our expectations in the quality of his 
writing, his responsiveness during the project, and his ability 
to meet deadlines. He is both highly professional and a joy to 
work with.

Lisa Johnson, Executive Director, Foundation and Development, 
College of The Albemarle

Testimonials After over 27 years in a business built on referrals, I’m seeing 
how quickly the Internet and content marketing is changing 
the face of real estate brokerage. Marcus has helped me 
build my online presence beyond the obligatory website, 
incorporating video, newsletters and other marketing 
content. Projects are presented in a way that helps me easily 
XQGHUVWDQG�P\�RSWLRQV��DQG�¿QDO�ZRUN�LV�DOZD\V�GHOLYHUHG�
on schedule. My business now has the best of both worlds—
my extensive referral network AND the up-to-date, relevant 
content that new clients are looking for.

Dallas Croft, ERA Oakcrest Realty

Marcus is a gifted marketer. Because he has many years 
H[SHULHQFH�DV�ERWK�DQ�RQOLQH�DQG�R̈LQH�PDUNHWHU��KH�SURGXFHV�
great content in the form of blog posts, webinars, and videos 
designed to share his marketing knowledge with others. 
His content is always thorough and helpful. If you want to 
LPSURYH� \RXU� PDUNHWLQJ� H̆RUWV� ,� GH¿QLWHO\� UHFRPPHQG�
working with Marcus.

Kimberlee Wilkes, Social Media Consultant, Wilkes Business 
Solutions
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I read Marcus’s blog (B2BforHumans) regularly. Every time 
I feel inspired to create the same type of engaging content 
that he does in his own work. His blog is a great combination 
of useful information and unique insights into content 
marketing, with a clear personality. Marcus recognizes the 
challenges in creating consistent and high-quality content, 
yet seems to simultaneously overcome this challenge and 
inspire his readers - including me.

Sarah Markels Maynard, Manager of Social Media Marketing, 
SmartDraw Software

Marcus presented at ASTD Orange County and demonstrated 
mastery of his topic, engaged the audience, and showed 
his commitment to meet his audience’s needs. Marcus 
GL̆HUHQWLDWHG� KLPVHOI� IURP� WKH� PRPHQW� KH� FRPPLWWHG� WR�
being a presenter. We spoke prior to the session and he asked 
insightful questions. His presentation demonstrated that 
he took the information to heart. I walked away from the 
presentation with actionable ideas and a new perspective on 
how I’ll meet the needs of my audience in my training design 
and presentations. If you’re looking to engage your audience 
and create compelling content, Marcus should be at the top 
of your list.

Rhonda Askeland, Performance Strategist at Top Talent 
Builders

My business partner Amy & I were blown away by Marcus’s 
seminar. The time we spent looking at our business from the 
outside in and focusing on what problem we solve for our 
members has been priceless. While we are still working on 
RXU�³R̆HUV´��ZH�JRW�LPPHGLDWH�UHVXOWV��$W�D�QHWZRUNLQJ�HYHQW��
our message (a work in progress) had business people saying 
³<HV��,�ZDQW�WKDW�´�:H�FDQ¶W�ZDLW�IRU�WKH�IROORZ�XS�FRDFKLQJ��
It will be like we have an unfair advantage.

Terry Hall, RBN (Relationship Building Network) San Diego

Marcus’s workshop was a fabulous investment.  Marcus takes 
common sense knowledge and boils it down into a brilliantly 
simple system.  I now have the tools to implement, in a logical 
fashion, the lead generation campaign that I have wanted for 
years. Thank you!

Mindy Selinger, Link System Trainer, TheLinkSystem.com
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© Marcus Schaller | 424-237-4339 | marcus@marcusschaller.com | marcusschaller.com

Marcus, and The Lead Ladder, helped me focus my business 
development strategy and execution into a powerful, 
repeatable and highly adaptable process. I very strongly 
recommend this book, and its author, to anyone who markets 
or sells a professional service.

Jack H. Cage, Senior Client Partner, Technology Markets, Korn/
Ferry International

Attending a recent workshop really opened my eyes to a 
number of business related opportunities that I had been 
completely overlooking. I have often heard that it is often the 
most basic and fundamental of new concepts that help you 
truly move forward. Marcus brought up things that were 
strikingly obvious, but in my haste to build a business had 
for one reason or another overlooked. I run a top-notch web 
DQG�JUDSKLF�GHVLJQ�¿UP��:H�FDQ�SURGXFH�JUHDW�GHVLJQV�GD\�
in and day out, but ask us how to get business in the door, 
KRZ�WR�¿QG�VWURQJ�OHDGV�DQG�ZH�VXGGHQO\�JR�EODQN��0DUFXV�
VKRZHG�XV�KRZ�WR�PDUNHW�RXUVHOYHV�IURP�D�GL̆HUHQW�DQJOH�WR�
help us snag the clients that we really want to work with. I 
now feel like my business landscape is rich with prospective 
clients.

Allen Arber, President, Roughhouse Design, Inc.

Marcus wrote one e-mail which I sent to 500 contacts. 
Within a couple of months, I was able to close over $5,000 in 
immediate business from that one mailing. That’s almost 10X 
my investment in the whole campaign!

Craig James, Sales Trainer, Sales Solutions

What seemed an insurmountable task was made easy 
in Marcus’s hands. By listening carefully and asking me 
clarifying questions, he understood who I was and what I 
wanted to say. He transformed all my many words into a 
clear, crisp message. Marcus ‘got’ what I was looking for and 
provided the language I needed. I highly recommend making 
use of his skills for all your written material.

Jonna Knudsen, Jonna Knudsen Coaching, Inc.

In a competitive industry like commercial real estate 
brokerage, getting prospects to respond to direct mail can be 
very challenging. Marcus created a highly customer focused, 
FRQVXOWDWLYH�FDPSDLJQ�WKDW�¿W�RXU�¿UP¶V�VW\OH�SHUIHFWO\�DQG�
returned a 2% response.

Peter Valleau, Commercial Real Estate Broker, Asset Growth 
Properties
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0DUFXV�VLPSOL¿HV�WKH�WDVN�DW�KDQG�ZLWK�SRZHUIXO�DQG�H̆HFWLYH�
copy that gets great results. His enthusiastic, knowledgeable 
and professional approach makes working with him an 
instantly enjoyable solution…with a fantastic outcome!

Kate Johnson-Page, Co-founder, ArtistsForYou.Com

Marcus’s enthusiasm, patience and previous experience 
helped us to simplify our marketing projects and create 
H̆HFWLYH�DUWLFOHV�DQG�OHDG�JHQHUDWLRQ�OHWWHUV�

Kristen Sheehan, Manager of Business Relations, New York 
Citywide School to Work Alliance

As an entrepreneur, I found Marcus’s lead generation 
workshop essential to pursuing a path of success! His 
workshop provided the special one-on-one attention that my 
company and industry needed.  Thanks to Marcus, I now 
have the tools necessary to lay the foundation for success in 
all my future marketing and sales campaigns.

Michelle Matos, FX International Group, Inc.

I would like to thank you very much for your work and all of 
\RXU�KHOS�ZLWK�P\�ZHEVLWH�DQG�H�PDLOV��<RX�QRW�RQO\�¿QG�MXVW�
the right words to describe my business, but always give me 
excellent advice on how I can improve my marketing. Most 
importantly, you take the time to listen to me and understand 
my business; in addition to delivering great copy. I really 
DSSUHFLDWH�\RXU�ZRUN�DQG�GH¿QLWHO\�QRWLFH�WKH�GL̆HUHQFH� LW�
has made to the number of leads I receive.

Biba Pedron, Biba4Network
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About Marcus
What is it about writing marketing copy that I love so much?

,W¶V� WKH� IXO¿OOPHQW� WKDW� FRPHV� IURP� KHOSLQJ� P\� FOLHQWV� VKDUH� QHZ�
solutions to important problems.

It’s the rush I get when a complex copywriting project starts to come 
together, the pieces of the puzzle all lining up perfectly, the endless 
RSWLRQV�¿QDOO\�OHDGLQJ�WR�RQH�LQHYLWDEOH�FRQFOXVLRQ�

It’s the joy I feel knowing that my work helps motivate people to take 
action.

As a marketing copywriter, consultant, and author, I’ve been helping 
companies attract more customers for over 12 years. I’ve developed 
lead generation strategies, created content, and written marketing 
copy for a variety of industries, including education, trade association, 
FRPPHUFLDO� DQG� UHVLGHQWLDO� UHDO� HVWDWH�� KHDOWK� DQG� ¿WQHVV�� SHUVRQDO�
VHUYLFHV��H[HFXWLYH�UHFUXLWLQJ��DQG�QRQSUR¿W�

I’m also the author of The Lead Ladder – Turn Strangers into Clients, 
One Step at a Time (McGraw-Hill, 2006).

http://marcusschaller.com
https://www.amazon.com/Lead-Ladder-Turn-Strangers-Clients/dp/0071479090/ref=tmm_hrd_swatch_0?_encoding=UTF8&qid=1468262325&sr=8-1
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